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Evenstad Estates Associate Brand Manager 

 
Evenstad Estates is a portfolio of world-class Pinot Noir and Chardonnay brands from Oregon and Burgundy that 
is positioned to change the landscape of fine wine by re-defining the reference for world-class wines and 
hospitality. Domaine Serene has been named by the Portland Business Journal as one of Oregon’s 25 Most Admired 
Companies for 3 of the past four years and was honored with the Oregon State University Austin School of Business 
Management Award for Business Renewal in 2017 for outstanding planning and business sustainability. 
 
Founded in 1989 by Ken and Grace Evenstad, Domaine Serene has quickly become Oregon’s iconic producer of 
world-class Pinot Noir and Chardonnay and is the only winery in the world to have secured a top 3 or better ranking 
for Pinot Noir and Chardonnay from Wine Spectator’s coveted Top 100 Wines of the Year list, while also winning 
the wine industry’s top honor, Wine Spectator’s Distinguished Service Award in 2018.  Located at the top of the 
Dundee Hills in the Northern Willamette Valley, Domaine Serene’s picturesque Winery Hill Estate is home to one 
of the world’s most advanced winemaking facilities and is the site of Oregon’s first custom-built winery dedicated 
exclusively to the production of world-class Chardonnay and sparkling wine. Evenstad Estates owns and 
meticulously manages over 1,000 acres of land, including 275 acres of world-class, hillside Pinot Noir and 
Chardonnay vineyards, all of which are dry-farmed and LIVE certified sustainable. 
 
In April 2015, The Evenstads purchased Château de la Crée, a beautifully restored Château and state of the art 
winery located in Santenay, Burgundy dating back to the 15th Century.  The Evenstads are proud owners of a 
modern gravity-flow winery in Santenay as well as 25 acres of sustainably-farmed vineyards throughout some of 
the most renowned districts of the Côte de Beaune. The Evenstads’ vineyard holdings include 18 distinct vineyard 
climates in the districts of Pommard, Volnay, Meursault, Puligny-Montrachet, Chassagne-Montrachet, Santenay 
and Maranges, and include seven Premier Cru and two rare Clos Monopole vineyards. Evenstad Estates now 
encompasses three brands in Burgundy, including Les Tourelles de la Crée, Château de la Crée and Maison 
Evenstad. 
 
Driven by an inspired team of talented executives, winemakers and business managers, Evenstad Estates strives 
to continually change the landscape of fine wine by leading the quality pursuit of Pinot Noir, Chardonnay and 
sparkling wines. Evenstad Estates has been placed into a one-of-a-kind legacy trust, ensuring that it can never be 
sold and that the pursuit of quality will endure for centuries to come. 
 



Position:  Associate Brand Manager, Evenstad Estates (Domaine Serene, Château de la Crée, Maison Evenstad 
and Les Tourelles de la Crée, with future brand development likely.) 
 
Mission: Support the sustainable growth and development of the Evenstad Estates portfolio of brands by 

executing best in class marketing and PR initiatives at Domaine Serene, Château de la Crée and Maison 

Evenstad.  Support the brands and company to grow the portfolio’s lands, brands and people. Be a key player in 

a best-in-class marketing team focused on world-class wines and experiences. 

  

The ideal candidate is an open-minded team player, quick to learn and driven to succeed. The candidate must 

possess the ability to work in a fast-paced, luxury wine environment where continuous improvement is always 

expected.  The position is based at the Domaine Serene winery in the hills above Dundee and reports to Anne 

Scalamonti, Marketing and Outreach Manager of Evenstad Estates.  

 

Role and Responsibilities:  
• Collaborate with French and Oregon teams to drive brand marketing and communications strategy for 

Château de la Crée, Maison Evenstad and Les Tourelles de la Crée. 
• Coordinate the artistic and branding elements of the wine packaging process, working closely with the 

Inventory and Logistics Manager and the Production Team. 
• Advertising development and analytics. 
• Marketing support for Distribution channel events, including Pinot Rally, Somm Selection, and more. 
• Promote Evenstad Estates brand events such as IPNC, OPC, Salud and WVWA through a variety of 

methods, including e-auctions, press release and outreach. 
• Other projects and duties as assigned. 

 
Requirements and Qualifications: 

• Minimum 2-3 years in an associate Marketing position.  
• An understanding of luxury brand marketing and sales channel development critical. 
• Wine expertise is not necessary, but the ideal candidate will have some familiarity with Oregon and 

Burgundy wine industry. 
• Beverage marketing experience helpful. 
• Strong time management and communication skills are a critical for the successful candidate. 
• Excellent presentation skills, both verbal and written. 
• Must always operate with the highest level of integrity and transparency. 
• Ability to manage and prioritize multiple projects and delegate tasks as appropriate.  
• Ability to work independently with minimal supervision and some level of ambiguity.   
• Ability to demonstrate positive attitude, discretion, good judgment and diplomacy.   
• Bachelor’s or Associates degree with an emphasis in Marketing, Business, or Communications preferred. 

 
Company Core Values: 

• Integrity 

• Quality Focus 

• Continuous Improvement 

• Perseverance 



• Hard Work 

• Passion 

• Grit 

• Loyalty 
 
Core Competencies: 

• Drive for Results 

• Innovation 

• Operational and Product Excellence 

• Agility 

• Ability to Embrace Lead Change & Continuous Improvement 

• Proactive Communication 

• Business Savvy 

• Customer Service 

• Industry Leadership 
 


